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Regeneration and Engagement: 
Consider Creative Ways To: 

• Engage a diverse group of younger people in 
our work 

• Reach out to younger audiences 
• Learn what the next generation values 
• Widen the circle of support for heritage 

conservation in Canada 
• Tune into the channels of the next generation 



Engage a Diverse Group of Younger People 
City of Richmond Partners with the Vancouver 
Heritage Foundation – Heritage 101 Workshop  



 
 

Reach Out to Younger Audiences - WTF 
“See, kids? Museums, like swear words & hashtags, are cool”,  

The Toronto Star August 22, 2013 
 



Values + Attitudes of Young People Towards Heritage 
www.gnb.ca/0131/PDF/H/YouthColloquium.pdf 

• Heritage is dynamic 
• A difficult topic for 

participants to define 
• Identity, Relationships, and 

Celebrate/Recognize History 
and Culture 

• Heritage is mostly 
communicated through 
newspapers, and not 
….information sources used 
by young people, such as 
friends, social media, and 
other electronic sources. 



A Few Tools to Raise Awareness: 

• Social media 
• Creative ad campaigns 
• Contests  
• Voting on-line 
• Crowdfunding 
• New Curricula 



Twitter 
https://twitter.com/HistoricPlaces 



Facebook 
www.facebook.com/CanadasRegister 



 Connect on Facebook + Enter a Contest 
www.facebook.com/worldmonuments 



 Engage your constituents across generations 
www.facebook.com/worldmonuments 



  
Vote on-line in support of heritage Conservation 

www.avivacommunityfund.org 
  







Give Where You Live:   
Investigating Local Issues in the Secondary Classroom 

Philanthropy Curriculum: Free the Children & Telus 



Learn From Others in The Chronicle of Philanthropy 
www.philanthropy.com   



Largest Survey of Millennial Adults 
http://srvey.telefonica.com/globalreports 



Ways to Make a Difference in the World 
http://srvey.telefonica.com/globalreports 



Top Five Challenges Facing Millennials in Canada  

• Availability of good jobs 
• Student debt 
• Cost of education 
• Environmental protection 
• Cost of living 

 
• Abacus Data launched its Canadian Millennial Research 

Practice to help Canadian businesses, associations and 
government ask the questions    

• latest survey:  Oct. 25 - 28 2012 and 1,004 Canadian 
Millennials completed our online survey. 



  



What Do Millennials Think of Historic Preservation? 
https;//about.americanexpress.com/csr/csrnow/csrn095.aspx 



National Trust for Historic Preservation’s Research 

• Chief Marketing Officer, Terry Richey: Millennials 
want to be active in support of the preservation 
cause and not passive consumers of information. 
They want to sign up for action alerts or attend 
"behind the scenes" tours, for example, but they 
don't necessarily want to be traditional members.  

• According to the National Trust’s research,  
“a third of American adults (65 million) hold 
strong preservation values and that the 
distribution amongst adults isn't skewed much by 
age, region, income or ethnicity.” 
 



National Trust for Historic Preservation On-line Survey 

• Who made a donation to an historic site or building 
in the past three years, the percentage of people 
replying affirmatively:   

• Age 18-34:   61%:   Age 35-54:   65%;   Age 55+:  62% 
 
• Who signed a petition to save a historic site or 

building in the past three years, the results also were 
consistent across age groups:  

• Age 18-34:  70%;  Age 35-54:  67%;   Age 55+:   69%  
 



Observations on Social Media, Preservation and Public Outreach 
Audrey Plummer, MA Arch + Planning Student 

Intern Pennsylvania Historic Preservation Office, 2013 

Historic preservation meshes well with social media. 
People believe their history is interesting, …… pictures of 
old buildings and artifacts can be captivating and….inspire 
people. To tap into this audience, the preservation 
community needs to invest the time and energy in 
producing gorgeous, fascinating visual content along with 
interesting and succinct text.  
Engaging the public, especially younger people, should be 
a high priority for the historic preservation community. 
Done correctly, social media can play a major role in 
increasing public awareness. 



ACO NextGen 
Architectural Conservancy of Ontario 

 
 



 Reach Out and Train a New Generation 
Engage diverse audiences 



It’s Time to Get Serious About Using Social Media 
www.philanthropy.com 



On-line Donations Are A Key Strategy 



Connect, Involve and Give 
The Millennial Impact Research Report 2013 

  



The Millennial Impact Research Report 2013 
www.themillennialimpact.com/research 



Widening the Circle  
Challenges   &  Opportunities 

  
• Organizations are 

looking for volunteers 
• Perception is that 

younger people do not 
have experience 

• Organizations do not 
highlight young people 
in action on projects 

• Lots of competition for 
the next generation 

• Find a fit: young people 
like one-time projects 

• List skills which younger 
people have and which 
will include their friends 

• Use websites, photos + 
social media to  engage   

• Appeal to their values; 
encourage them to take 
action—it is their future 



Millennials Genuinely Think They Can Change  
The World + Their Communities: 
Let’s Give Them The Opportunity 
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